Chicago Bandits Partnership Opportunities

ITEM VALUE
Signage (all produced and paid for by Bandits)
Outfield Banner $1,400
= Bannersize =25 x6’
= Sign located on outfield fence panel
Backstop banner $1,000
= Bannersize =3 x 6
Sign located on the bottom of backstop
Bleacher Banner $800
= Bannersize =3 x 10’
= Sign located on either the top or bottom of outfield bleachers
Welcome Banner $500
= Bannersize =3 x5
= Sign located on the outside fence, nearest the patron entrance
Tickets
Season Tickets $200/VIP
= Season tickets for all regular season home games during the 2010 season. $130/bleacher
Includes one (1) PA announcement per game.
Group Tickets — Option #1 $60
= 10 group ticket vouchers to be used by company for any game during 2010
season. Tickets will be located in the bleachers at the ballpark
Group Tickets — Option #2 $150
= 25 group ticket vouchers to be used by company for any game during 2010
season. Tickets will be located in the bleachers at the ballpark
Group Tickets — Option #3 $300
= 60 group ticket vouchers to be used by company for any game during 2010
season. Tickets will be located in the bleachers at the ballpark
Program Advertisements
= Full-page ad $1,100
= 1/2 page ad $650
* 1/4 page ad $300
= 1/8 page ad $200
Internet Exposure
Bandits Home Page $500
= Logo/link presented on home page of www.chicagobandits.com .
Main Sponsor Page $250
= Logo/link presented on http://www.chicagobandits.com/sponsors/.
Game Tracker/Accuweather $250
» Logol/link presented on game tracker or accuweather.com for all 25 games
In Game Opportunities
On Field Promotion $2,000
= Promotion, as designed by sponsor, will take place during the same inning for
all regular season home games (i.e. sumo suits, hamster balls, etc.)
Game Promotion $2,000
= Promotion, as designed by sponsor, will be a part of all regular season home
games. Can include items such as, starting lineups, strikeouts, scoring
inning, etc.
Inning Sponsor $1,000

= One inning would be sponsored by company and will be recognized as such
sponsor during the top, middle and of the inning.



http://www.chicagobandits.com/
http://www.chicagobandits.com/sponsors/

PA Announcements
= 4 PA’s per game for all regular season home games.

Additional Print Opportunities
= Poster Schedule (2" x 2”)
= Pocket Schedule (1/2 or full panel)

= Player poster night (2" x 27)
= Player trading cards (10,000+ cards)

Miscellaneous
= Title Sponsor for one team jersey front (i.e. Phoenix Mercury)
= Batting practice jersey patch (All 3 BP jerseys; includes ¥4 page program ad)
= Golf Outing (hole sponsor + foursome + % page program ad — golf book)
=  Clinic sponsor (all marketing materials, including clinic t-shirt)
= Sponsor day at the Park (conduct raffles, distribute info, 10 tickets)

Stadium Buyouts (Thursday night games only)
1/2 Stadium Buyout — 1,000 tickets/vouchers
= Receive pre-event presser, game presser, game sponsored by mention on all
advertising, company first pitch
Full Stadium Buyout — 2,000 tickets/vouchers
= Receive same opportunities as 1/2 stadium option. Plus receive booth space
at ballpark to distribute company information

$300

$200
$150 - 1/2
$250 — full
$200/each
$3,000

$10,000/year
$1,500

$800
$750/each
$500/game

$2,500

$4,000

Agreed To:
Company Name: Chicago Bandits Representative
Name: Name:
Phone: Title:
Email:
Signature:
Date: SUB-TOTAL
DISCOUNT*
*15% discount if paid in full by 2/28/10
TOTAL
Terms:

All advertisements (i.e. outfield sighage, program ads, etc.) must be submitted by the
date requested and must be approved by both parties before printing. All payments
should be made to the order of the Chicago Bandits. By signing the above line, this
order has been read, is understood and is acceptable to us, and there have been no
verbal arrangements made other than these incorporated in this contract.




